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AGENDA

What is Placemaking and Creative Placemaking?
What Does Research Say About the Value of Art and Culture in Placemaking?

What are the Implications for Real Estate Development?
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Monroe Street Market Art Walk
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Sugar Hill Children’s Museum of Art &
Storytelling




ART & CULTURE 1S BOTH A COMPONENT OF A
THRIVING PLACE AND A STRATEGY TO ACHIEVE IT




PROXIMITY TO CULTURAL SPACES HAS A POSITIVE
IMPACT ON REAL ESTATE VALUES

Findings from 2010 study across 1032
cultural spaces and surrounding area:

» Existing housing benefited from a

premium of $18,419 per residential
unit

» Undeveloped sites saw a premium of

187%

Source: Heartland; Kwatinetz / QBL





https://drive.google.com/file/d/1JMcvNvSw9MbiWlqhzJ71GwFTFL-7F3cI/view

ARTS DRIVE TOURISM AND REVENUE TO LOCAL ™

AMERICANS

BUSINESSES e

Attendees Spent
$38.46 Per Person, Per Event

e ’\Shoppmg & Clothing $9.45

Supplies & Groceries $2.99

Childcare $0.62
Lodging
$5.02

Local Transportation

$4.09 Other
$1.48




ALL US ARTS INDUSTRIES (2014)
$730 BILLION = 4.2 PERCENT OF GDP

Retail Trade 5.8%

Arts & Culture I 4.2 %

Construction 3.9% Percent
Contributed
. to US GDP
Transportation 2.9%
Mining 2.8% A
Travel & Tourism 2.6% AmgchNS
forrheARTS
Utilities 1.6%

Source: U.S. Bureau of Economic Analysis



ULI MEMBERS SURVEYED (91%) AGREE ABOUT THE VALUE
OF ART AND CULTURE IN REAL ESTATE DEVELOPMENT

Source: Results from September 2016 Urban Land Institute member surve









ALL STAKEHOLDERS BENEFIT FROM CREATIVE PLACEMAKING

Government Community
Gains in: Improved:

% Tax revenues % Health outcomes
s Job growth ¢ Social cohesion

¢ Public safety . ¢ Economic outcomes

Increased market value
Lower turnover rates
Faster lease up

Higher community buy-in
Faster approval cycle

) ) ) ) J J
0‘0 0‘0 0‘0 0‘0 0‘0 0’0

Market Recognition

Developers + Partners
—_
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